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Jumbo Group of Restaurants Launches JPOT, a premium hotpot concept done Singapore­
Style at VivoCity 

(Singapore) – Jumbo Group of Restaurants wish to announce the launch of their latest lifestyle 
F&B dining concept here at one of Singapore’s premium lifestyle destination, VivoCity. Branded 
as JPOT, diners can look forward to sumptuous hotpot dining in a 200‐seater restaurant with 
both air‐conditioned and al‐fresco dining available.  

JPOT will bring to the table, a keen sense of individualization for the discerning diner. Hotpots 
are  served  in  individual  portions  (though  shared  bowls  are  also  available),  whilst  serving 
utensils are provided to separate both raw and cooked food handling.  

A  personalized  condiment  bar with  specially made  JPOT  sauces  lends  creativity  and  tasteful 
craft  to  every  diner.  More  importantly,  much  culinary  effort  has  also  gone  into  the  raw 
ingredients made available with the  inclusion of highlights such as  live seafood and dim sum 
specialties. Notwithstanding these,  the award‐winning team behind the Jumbo Seafood brand 
name have also taken time to develop seven different broths that can be enjoyed at JPOT – each 
characteristic of the high quality and taste required to cradle the hotpot experience.  

“Ultimately  with  JPOT,  we  hope  to  re‐define  this  highly  popular  dining  tradition  by  way  of 
ensuring that every hotpot served meets the high expectations of our diners in terms of taste, 
quality, price and hygiene. We hope that with this introduction of JPOT, food lovers will come 
to  enjoy  some  classic  Singapore  flavoured‐broths  such  as Bak  Kut  Teh  and Laksa  as well  as 
experience  exceptional  quality  available  in  our  seafood  offerings  and  quality  meats  which 
feature exemplary platters of Australian Kurobuta Pork and Wagyu Beef,”  says Mr Ang Kiam 
Meng, General Manager of Jumbo Group of Restaurants.  

The launch of JPOT marks the third brand that the Jumbo Group of Restaurant has developed in 
its foray into the sphere of lifestyle dining.  

Note to editors 

Food tasting sessions are available as are one‐on‐one interviews upon request. Please 
contact us for further arrangements. 

 


